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“10 weingart”, by wolfgang weingart
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https://manovich.net/index.php/projects/cultural-analytics

How food’s use value is increasingly replaced by symbolic value in
contemporary digital culture, focusing on attention as a form of currency
within food consumption. How does image consumption become one of the
key ways this shift in value happens?

Direction of Development

How is attention diverted and

redirected? need a more

structured final
Where does symbolic value product?
manifest?

, , system/individual
How does engaging with

images substitute for physical
consumption? yinru

What hidden costs and labour
underlie these consumption
patterns?



1. Attention Fragments 2.Repeated Consumption 3.Consuming the Image

attention leaves food image standardisation How People “Consume Images™

2
Evidence that attention is fragmented and unstable How Images Are Repeatedly Consumed labour?
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the |MAGE is no longer unique.
it can be CONSUMED“again
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The owner of this viral restaurant in Northeast ~ The same dishes appear again and again.

Sgina h\irsh becc;mej a recurring figure in recent  The same gesture. The same chain.
disliggi Y ere t s lines and gestures of serving  The same performance. The restaurant;
ritual ave gradually become a standardized  the bodly, and the food begin 0 function
- as stable visual outputs — designed d
to be captured, circulated, and consume

as images.
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Over the past two years, a prevailing method for
capturing atmospheric restaurant portraits has
emerged: using the smartphone screen as

a facial light source. Once an influencer's shot
succeeds, it etches the template.
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arecognisable image — rea
viewed, and consumed again.
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