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How food’s use value is increasingly replaced by symbolic value in
contemporary digital culture, focusing on attention as a form of currency

within food consumption. How does image consumption become one of the
key ways this shift in value happens?

Direction of Development

How is attention diverted and
redirected? 

Where does symbolic value
manifest? 

How does engaging with
images substitute for physical
consumption? 

What hidden costs and labour
underlie these consumption
patterns?



1.  Attention Fragments

attention leaves food

Evidence that attention is fragmented and unstable

2.Repeated Consumption

image standardisation

How Images Are Repeatedly Consumed

3.Consuming the Image
How People “Consume Images”

 labour?
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